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In 1924, Oliver Sheldon put forward the concept of CSR first. Later CSR had a 
large development both in the research and practice. Along with the progress of the 
times and social development, and also because the concept of sustainable 
development is winning more and more supports among the public, CSR has now 
become the focus of global attention and fulfilling social responsibility has become an 
important part of the enterprise development. In order to make the stakeholders 
understand their enterprise more fully, in addition to timely disclosure of corporate 
financial information, enterprises also need to disclose the social responsibility 
information, so that all stakeholders can make timely and reasonable decisions. With 
the continuous development and progress of CSR information disclosure work, 
independent CSR reports emerged. Food industry is very important to public life. 
Food security affects people's health directly. But recently food safety incidents 
happened frequently, making the public be more and more attentive to the Social 
Responsibility of food enterprises. The requirement of the public to the food 
enterprise for releasing CSR reports is becoming stronger and stronger. At present, the 
CSR report number of food enterprises in China has increased. However, owing to the 
overall importance of CSR is still inadequate, and also because of the inadequate 
supervision, different standards of report preparation and other reasons, the CSR 
report number of food enterprises in China increase slowly. Report quality is still in a 
low level and there is a large of room of improvement. 
This paper mainly based on the latest version of G4 which was issued by GRI. 
After summarizing the related theories and literatures, this paper analyses 41 social 
responsibility reports of food enterprises in China which issued in 2014 as the 
research objects. After analyzing this paper discovers that social responsibility 
report of food enterprises in China now have big problems in balance, comparability, 
accuracy, clarity, reliability and availability. Aiming at these problems, this paper puts 
forward the corresponding suggestions both from the macro and micro level, 














improve the information disclosure level of the food enterprise social responsibility 
reports in China. Also this paper gives a specific reference of how to improve 
Corporate Social Responsibility reporting quality to other food enterprises in the form 
of case studies. With the development of economy, the competition between 
enterprises has become fiercer and fiercer. So considering the social responsibility is 
inevitable to the survival and development of enterprises. This paper also hopes that 
through the research of food enterprise social responsibility reports, firstly it will 
further promote the deep researches in CSR reports of food enterprises and to keep 
steps with the global researches; secondly the real value of corporate social 
responsibility report will be brought into play and the public can give more attention 
to the social responsibility of food enterprises in China. Then the benign development 
of the food industry can be realized finally. 
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了正式的界定。经过多年的发展，社会责任一词在 19 世纪 70 年代得到了广泛使
用，著名管理学家阿奇 B·卡罗尔（Archie B. Carroll）（1979）将其定义为：“社
会在某一特定时期对组织所寄托的经济、法律、伦理和自由决定（慈善）的期望”。
他还提出了被学术界广泛采用的“CSR 四维模型”，从经济、法律、伦理和慈善







































等四个大类。根据国际知名会计公司 Ernst & Ernst 的划分，企业社会责任信息包
括环境、自然资源、员工、产品、公平雇佣、社区参与、其他等七个部分的内容。
Trotman & Bradley（1981）认为，社会责任信息应分为：环境信息、社会参与、




采用，美国非盈利组织环境经济组织 CERES 和联合国环境规划署于 1997 年共
同发起并成立了全球报告倡议组织（GRI）。GRI 于 2002 年发布了第一版《可持
续发展报告指南》，此后不断进行持续修正，到 2013 年 5 月已更新至了最新的第
四版指南（G4）。G4 从经济、环境和社会三大层面对企业社会责任信息披露的
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